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Abstract

In the evolving landscape of analytics, SARAHAI distinguishes itself from leading
industry solutions like Oracle Analytics, Google Analytics, Azure Analytics, and AWS
Analytics. This Analysis also compares top off the shelf analytics solutions. This
document compares SARAHAI's features with these top players, highlighting its

competitive advantages and addressing the market opportunity.
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The top 5 predictive analytics solutions used by businesses across various industries
include:

1. Google Cloud Al: Manufacturing, finance, retail, healthcare, and technology

2. Microsoft Azure Machine Learning: Manufacturing, finance, retail, and healthcare
3. SAS Visual Data Science: Finance, retail, and healthcare

4. IBM SPSS Modeler: Manufacturing, finance, and healthcare

5. Amazon SageMaker: Manufacturing, finance, retail, and healthcare

Manufacturing: Predictive analytics is used in manufacturing to improve production
efficiency, reduce costs, and optimize supply chains. For example, manufacturers can use
predictive analytics to predict machine failures, prevent downtime, and

schedule maintenance proactively. They can also use predictive analytics to optimize
inventory levels, reduce waste, and improve product quality.

Finance: Predictive analytics is used in finance to identify and manage risk, improve

customer segmentation and targeting, and detect fraud. For example, financial institutions
can use predictive analytics to assess creditworthiness, predict loan defaults, and identify
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high-risk customers. They can also use predictive analytics to cross-sell and upsell products

to customers, and to detect and prevent fraudulent transactions.
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Retail: Predictive analytics is used in retail to optimize pricing, improve customer service,
and personalize the shopping experience. For example, retailers can use predictive
analytics to predict customer demand, optimize product pricing, and manage inventory
levels. They can also use predictive analytics to personalize product recommendations,
targeted marketing campaigns, and customer service interactions. 12

Healthcare: Predictive analytics is used in healthcare to improve patient outcomes, reduce
costs, and identify and manage risk. For example, hospitals and healthcare providers can
use predictive analytics to predict patient readmissions, identify high-risk patients, and
personalize treatment plans. They can also use predictive analytics to detect and prevent
fraud, waste, and abuse in the healthcare system. 12

Technology: Predictive analytics is used in technology to improve product development,
optimize marketing campaigns, and predict customer behavior. For example, technology
companies can use predictive analytics to predict customer churn, identify new market
opportunities, and optimize product pricing. They can also use predictive analytics to
personalize marketing campaigns, and target customers with the most relevant products and
services. 12

Hypothesis Apple Analytics 18

Apple choosing to displace its own analytics solutions in favor of SARAHAI would be a
significant strategic decision. Here are potential reasons why Apple might consider such a
move: 18

Advanced Feature Set 18

e Integrated PolL, Tensor Networking, and Predictive Entanglement: SARAHAI offers a
unique combination of advanced analytics capabilities that might not be present in Apple's
existing solutions. These features can provide deeper insights into complex,
multi-dimensional data sets. 18

Superior Predictive Analytics 19

e Enhanced Forecasting Accuracy: If SARAHAI demonstrates significantly better accuracy
in predicting market trends, customer behavior, or technological advancements, it could be a

compelling reason for Apple to adopt it. 19
Customization and Flexibility 19

e Industry-Specific Analysis: SARAHAI might offer more tailored solutions for specific

industries or use cases that are relevant to Apple's diverse business needs. 19
Real-Time Data Processing and Alerting 19

e Immediate Insights and Proactive Responses: SARAHAI’s real-time data processing and
alerting capabilities can provide instantaneous insights, which are crucial for quick
decision-making processes. 19

Cost-Effectiveness 19

e Operational Efficiency and Cost Savings: If SARAHAI offers a more cost-effective solution
while maintaining or improving upon the quality of insights, it could be a financially prudent

decision for Apple. 19
Technological Synergy 19

e Compatibility with Apple's Tech Ecosystem: SARAHAI might offer seamless integration

with Apple's existing technology infrastructure, enhancing overall system efficiency. 19
Market Leadership and Innovation 19

e Staying Ahead in Tech Innovation: Adopting SARAHAI could position Apple as a leader in
leveraging cutting-edge analytics technologies, aligning with its image as an innovator. 19
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Data Privacy and Security 19
e Enhanced Data Security Measures: If SARAHAI offers superior data privacy and security
features, it aligns well with Apple's strong stance on user data protection. 19

Expanding Analytical Horizons 20
e Access to New Data Insights: SARAHAI could allow Apple to explore new dimensions of
data analytics, leading to groundbreaking insights and product innovations. 20

Conclusion 20

The decision for Apple to adopt SARAHAI would depend on a thorough evaluation of how
SARAHAI's features and capabilities align with Apple's strategic goals, technological needs,
and business philosophy. This would include considerations of cost, integration, innovation,
and whether SARAHAI provides a significant advantage over Apple's existing analytics
tools. 20

Hypothesis Google Analytics 20

The decision for Google to displace Google Analytics with SARAHAI would be a significant
strategic move. Here are potential reasons why Google might consider adopting SARAHAI:
20

Advanced Analytical Capabilities 20

e Multi-Dimensional Data Analysis: SARAHAI's integration of Pattern of Life Analysis,
Tensor Networking, and Predictive Entanglement offers a more comprehensive approach to
data analysis, potentially providing deeper insights than Google Analytics. 20

Enhanced Predictive Modeling 20

e Superior Forecasting and Predictive Abilities: SARAHAI's predictive entanglement might
offer more accurate and sophisticated forecasting capabilities, especially in predicting
complex market trends or user behaviors. 20

Diverse Application Range 20

e Broader Range of Use Cases: Google Analytics primarily focuses on web and digital
analytics. SARAHAI, with its diverse functionalities, could cater to a wider array of business
applications, including operational optimization, risk management, and market analysis. 21

Real-Time Processing and Alerts 21

e Immediate Data Processing and Alerting System: If SARAHAI offers faster and more
real-time data processing and alerting capabilities, it can provide immediate insights crucial
for quick, data-driven decision-making. 21

Customization and Scalability 21

e Tailored Solutions for Varied Business Needs: SARAHAI might offer more customizable
and scalable solutions, fitting better with Google’s varied business segments and large-scale
operations. 21

Enhanced Data Privacy and Security 21

e Stronger Data Protection: If SARAHAI offers more robust data privacy and security
features, it aligns well with growing concerns around data protection and user privacy. 21

Technological Synergy and Innovation 21

e Alignment with Google’s Technological Infrastructure: SARAHAI's advanced technologies
might synergize well with Google's existing tech infrastructure, adding value to their

ecosystem. 21
e Maintaining Market Leadership in Tech Innovation: Adopting SARAHAI could reinforce
Google's position as a pioneer in technological advancement and innovation. 21
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Cost-Effectiveness 21

e Operational Efficiency: If SARAHAI proves to be more cost-effective in terms of
operational efficiency and resource utilization, it could be a financially prudent decision. 22

New Insights and Market Opportunities 22
e Access to Unexplored Data Insights: SARAHAI might enable Google to tap into new
analytical dimensions, leading to novel insights and potential market opportunities. 22

Conclusion 22

Google adopting SARAHAI would likely depend on a strategic evaluation of how SARAHAI's
advanced features and capabilities align with Google's long-term objectives, technological
ecosystem, and market positioning. This decision would involve considerations of
innovation, competitive advantage, cost, and the potential to enhance Google's data
analytics offerings beyond the current scope of Google Analytics. 22

Comparing SARAHAI with other top analytics software involves evaluating different aspects
such as functionalities, target users, industries served, and unique features. Here's a

comparison based on general characteristics: 22
1. SARAHAI vs. Tableau 22
e SARAHAI: Offers advanced Pattern of Life Analysis, Tensor Networking, and Predictive
Entanglement for complex, multi-dimensional data analysis. 22
e Tableau: Primarily focused on data visualization and interactive dashboards. Strong in
user-friendly interfaces and data sharing. 22

e Key Differences: SARAHAI's strength lies in its advanced predictive analytics and handling
of complex data structures, while Tableau excels in visualization and ease of use for a wide

range of business users. 22
2. SARAHAI vs. SAS Analytics 22

e SAS Analytics: Known for powerful statistical analysis capabilities and a wide range of

advanced analytics functions. 23

e Key Differences: SAS is a veteran in the analytics space with robust traditional statistical
analysis tools, whereas SARAHAI brings innovative approaches to data analysis through

tensor networking and predictive modeling. 23
3. SARAHAI vs. IBM Cognos Analytics 23

e |IBM Cognos Analytics: Offers Al-driven insights and business intelligence, well-integrated

with IBM's suite of tools. 23

e Key Differences: IBM Cognos is strong in enterprise-level Bl solutions and Al integration.
SARAHAI differentiates itself with specialized capabilities in tensor-based analytics and

predictive entanglement. 23
4. SARAHAI vs. Microsoft Power Bl 23

e Microsoft Power Bl: Known for its integration with Microsoft's ecosystem and robust Bl

capabilities. 23

e Key Differences: Power Bl is widely adopted for its seamless integration with Microsoft
products and general Bl needs, while SARAHAI focuses on advanced, multi-dimensional

predictive analytics. 23
5. SARAHAI vs. QlikView/Qlik Sense 23

e QlikView/Qlik Sense: Focuses on intuitive data exploration and discovery with strong

self-service capabilities. 23

e Key Differences: Qlik's products are known for user-friendly data exploration tools,
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whereas SARAHAI's unique selling point is its advanced, complex data analysis techniques.
23

6. SARAHAI vs. Oracle Analytics Cloud 23
e Oracle Analytics Cloud: A comprehensive cloud analytics platform with a full range of Bl
capabilities. 23

e Key Differences: Oracle excels in cloud-based, integrated analytics solutions. SARAHAI,
on the other hand, provides specialized analysis techniques like PoL and tensor networking.
24

7. SARAHAI vs. Google Analytics 24
e Google Analytics: Popular for web and digital analytics, especially in marketing and
e-commerce. 24

e Key Differences: Google Analytics is a go-to for digital analytics with a strong focus on
user interaction and website data, whereas SARAHAI is more versatile in handling various

types of complex, multi-dimensional data. 24
8. SARAHAI vs. AWS Analytics 24
e AWS Analytics: Part of the AWS suite, offering a broad set of cloud-based analytics
services. 24
e Key Differences: AWS provides a wide array of cloud-based analytics services. SARAHAI
distinguishes itself with its specific focus on PoL Analysis and tensor networking. 24
9. SARAHAI vs. Adobe Analytics 24
e Adobe Analytics: Part of the Adobe Experience Cloud focusing on customer journey
insights. 24

e Key Differences: Adobe Analytics is strong in digital customer experience analytics, while
SARAHAI's strength is in its advanced, predictive, and multi-dimensional data analysis

capabilities. 24
10. SARAHAI vs. SAP BusinessObjects 24

e SAP BusinessObijects: Offers diverse Bl tools for reporting, visualization, and sharing

insights. 24

e Key Differences: SAP BusinessObijects serves a broad Bl market with strong reporting

tools, whereas SARAHAI offers niche, advanced capabilities in predictive analytics and

tensor-based data processing. 24
Conclusion 24

Each of these analytics platforms, including SARAHAI, has its unique strengths and target
markets. SARAHAI's key differentiators are its advanced methodologies for analyzing
complex data patterns, predictive modeling, and handling high-dimensional data, making it
suitable for specialized analytical needs across various industries. 25

Conclusion 25
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Comparative Analysis

SARAHAI vs. Oracle Analytics

e Advanced PoL and Tensor Networking: While Oracle Analytics offers robust data
visualization and business intelligence, SARAHAI's integration of Pattern of Life
Analysis and Tensor Networking allows for deeper multi-dimensional data
analysis, providing more nuanced insights.

e Predictive Entanglement: SARAHAI's Predictive Entanglement offers
sophisticated forecasting capabilities beyond the scope of Oracle's predictive

models, especially in anticipating complex interrelated future scenarios.

SARAHAI vs. Google Analytics

e Broader Application Scope: Google Analytics excels in website and digital
campaign data analysis. SARAHAI, in contrast, offers a broader range of
applications, from operational data analysis to predictive modeling across
various industries.

e Real-Time Complex Data Processing: SARAHAI's ability to process and analyze
complex, multi-dimensional data in real time offers a significant advantage over

Google Analytics, which is more focused on user interaction data.

SARAHAI vs. Azure Analytics

e Customizable Tensor-Based Analysis: Azure Analytics provides a suite of
cloud-based analytics services, but SARAHAI's tensor-based approach is more

adaptable and customizable for complex data sets.
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User-Friendly Interface with Advanced Capabilities: SARAHAI combines a

user-friendly interface with advanced analytics capabilities, offering a balance

that Azure Analytics may not always achieve for non-technical users.

SARAHAI vs. AWS Analytics

Integrated High-Dimensional Analysis: AWS Analytics offers a comprehensive set
of tools for big data processing and analysis. However, SARAHAI's integrated
approach to high-dimensional data, combining PoL Analysis and Tensor
Networking, provides deeper and more actionable insights.

Predictive and Real-Time Analytics: SARAHAI excels in real-time predictive
analytics, a domain where it can outperform AWS Analytics, particularly in

complex predictive scenarios.

SARAHAI's Competitive Benefits

Holistic Analytical Approach: SARAHAI's integration of advanced analytical
methods caters to a broader range of business needs compared to its
competitors.

Customization and Flexibility: Offers tailored solutions for diverse industry
requirements, setting it apart from more generic tools.

Real-Time, Actionable Insights: Its ability to deliver real-time insights with
predictive foresight is unparalleled in scenarios involving complex data

interrelationships.

Total Addressable Market (TAM)
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e Expansive Market Reach: SARAHAI’s diverse applications across different

industries significantly expand its TAM. Industries like healthcare, finance, retail,

and government operations represent key segments.

e Growing Demand for Advanced Analytics: The increasing reliance on data-driven

decision-making across sectors enhances SARAHAI's market potential.

e Competitive Edge in Emerging Markets: SARAHAI's unique features position it

strongly in emerging markets where advanced, intuitive analytics solutions are

increasingly sought after.

Product

Oracle Analytics

Google Analytics

Azure Analytics

AWS Analytics

Projected Annual Revenue (2022)

$2.8 billion

$4.2 billion

$2.6 billion

$1.4 billion

Market Share

20.4%

30.4%

18.9%

10.3%
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Rank Product

1 Google Cloud Al

2 Microsoft Azure Machine Learning
3 SAS Visual Data Science

- IBM SPSS Modeler

5 Amazon SageMaker

b6 H20 Driverless Al

T RapidMiner Studio

8 SAP Analytics Cloud

9 Alteryx Designer

10 Oracle Data Science

Annual Revenue (2022)

$5.8 billion

$4.2 billion

$2.8 billion

$2.6 billion

$2.4 billion

$2.2 billion

$2 billion

$1.8 billion

$1.6 billion

$1.4 billion

Market Share

35%

25%

17%

16%

14%

13%

12%

1%

10%

9%
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By Industy

Industry Market Share (%)

Manufacturing 25%

Finance 22%
Retail 18%
Healthcare 15%
Technology 12%
Other 8%

The top 5 predictive analytics solutions used by businesses across various

industries include:

1. Google Cloud Al: Manufacturing, finance, retail, healthcare, and technology

2. Microsoft Azure Machine Learning: Manufacturing, finance, retail, and
healthcare

3. SAS Visual Data Science: Finance, retail, and healthcare

4. |BM SPSS Modeler: Manufacturing, finance, and healthcare

5. Amazon SageMaker: Manufacturing, finance, retail, and healthcare

Manufacturing: Predictive analytics is used in manufacturing to improve production
efficiency, reduce costs, and optimize supply chains. For example, manufacturers

can use predictive analytics to predict machine failures, prevent downtime, and
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schedule maintenance proactively. They can also use predictive analytics to

optimize inventory levels, reduce waste, and improve product quality.

Finance: Predictive analytics is used in finance to identify and manage risk, improve
customer segmentation and targeting, and detect fraud. For example, financial
institutions can use predictive analytics to assess creditworthiness, predict loan
defaults, and identify high-risk customers. They can also use predictive analytics to
cross-sell and upsell products to customers, and to detect and prevent fraudulent

transactions.

Retail: Predictive analytics is used in retail to optimize pricing, improve customer
service, and personalize the shopping experience. For example, retailers can use
predictive analytics to predict customer demand, optimize product pricing, and
manage inventory levels. They can also use predictive analytics to personalize
product recommendations, targeted marketing campaigns, and customer service

interactions.

Healthcare: Predictive analytics is used in healthcare to improve patient outcomes,
reduce costs, and identify and manage risk. For example, hospitals and healthcare
providers can use predictive analytics to predict patient readmissions, identify
high-risk patients, and personalize treatment plans. They can also use predictive

analytics to detect and prevent fraud, waste, and abuse in the healthcare system.

Technology: Predictive analytics is used in technology to improve product
development, optimize marketing campaigns, and predict customer behavior. For
example, technology companies can use predictive analytics to predict customer
churn, identify new market opportunities, and optimize product pricing. They can
also use predictive analytics to personalize marketing campaigns, and target

customers with the most relevant products and services.
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Apple as a Specific Use Case

Apple Analytics and Sensor Devices: A Symbiotic Relationship

Apple Analytics is a powerful tool that collects and analyzes data from various
sources, including iPhones, iPads, Mac computers, and Apple Watches. This data is
used to improve Apple products and services, provide personalized

recommendations, and maintain user privacy.

Sensor devices, such as iPhones and Apple Watches, play a crucial role in collecting
valuable data for Apple Analytics. These devices are equipped with a variety of
sensors that track user activity, location, and health metrics. This data is then
aggregated and analyzed by Apple Analytics to provide insights into user behavior

and preferences.

The value of this data for Apple is immense. It allows the company to:

e Improve product design and functionality: By understanding how users
interact with their devices, Apple can identify areas for improvement and

make changes that enhance the user experience.

e Provide personalized recommendations: Apple Analytics can be used to
predict user preferences and interests, which allows Apple to provide

personalized recommendations for apps, music, movies, and other content.
e Maintain user privacy: Apple takes data privacy very seriously. Apple Analytics

is designed to protect user privacy by anonymizing data and using it only for

legitimate purposes.
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Apple Analytics and sensor devices are a perfect example of a symbiotic

relationship: each benefits from the other. Sensor devices collect valuable data for

Apple Analytics, and Apple Analytics uses this data to improve sensor devices and

the overall user experience.

Chart lllustrating the Flow of Data and Benefits:

o +
|
|
o +
|Apple Watch Data Collection|
Recommendations|
o +
|
|
o +
e +
|User Privacy Protection|
Experience|
o +
e +

|Enhanced User

The value of Apple Analytics and the data collected from sensor devices like

iPhones and Apple Watches is multifaceted and encompasses various aspects of

Apple's business operations. Here are some key areas where this data proves highly

valuable:
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1. Product Development and Improvement: By analyzing user behavior,

preferences, and usage patterns, Apple can gain valuable insights into how
their devices and services are being used. This information is crucial for
identifying areas for improvement, prioritizing new features, and ensuring that
Apple's products remain competitive and meet the evolving needs of users.

2. Personalized Recommendations and User Experience: Apple Analytics
enables Apple to deliver personalized recommendations for apps, music,
movies, and other content based on individual user preferences and interests.
This personalized approach enhances the user experience, promotes
engagement, and increases the likelihood of users discovering and adopting
new offerings.

3. Marketing and Advertising Effectiveness: Apple Analytics provides valuable
data for understanding the effectiveness of marketing campaigns, targeted
advertising, and promotional strategies. By tracking user engagement with
ads, app installations, and conversions, Apple can refine its marketing efforts,
optimize resource allocation, and maximize the impact of its marketing
investments.

4. Customer Service and Support Enhancement: Apple Analytics can be used to
identify potential customer issues, predict customer churn, and proactively
address concerns before they escalate into major problems. This proactive
approach to customer service improves user satisfaction, reduces customer
support costs, and strengthens customer loyalty.

5. Health and Wellness Insights: Apple Watch data, specifically health and
fitness metrics, provides valuable insights into user behavior and health
trends. This information can be used to develop personalized health and
wellness recommendations, identify potential health risks, and encourage
healthy habits among users.

6. App Store Optimization and Discoverability: Apple Analytics plays a crucial
role in optimizing app store listings, improving app discoverability, and

increasing app downloads. By understanding user search patterns, app usage
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trends, and conversion rates, Apple can make informed decisions about app

store optimization strategies.

7. Business Intelligence and Strategic Decision-Making: The aggregated data
from Apple Analytics provides a comprehensive view of user behavior,
preferences, and market trends across Apple's ecosystem. This business
intelligence empowers Apple to make strategic decisions about product
development, marketing campaigns, customer service initiatives, and overall

business strategies.

Here are some estimates of the dollar value of Apple Analytics and the data collected

from sensor devices like iPhones and Apple Watches:

e Increased revenue from app sales: In 2022, App Store sales reached $133 billion,
and Apple takes a 30% cut of that revenue. By providing personalized
recommendations and improving app discoverability, Apple Analytics can
potentially increase app sales, leading to additional revenue for the company.

e Improved customer retention and satisfaction: By anticipating customer needs
and proactively addressing issues, Apple can improve customer retention and
satisfaction. This can lead to reduced customer churn, lower customer support
costs, and increased customer lifetime value.

e Enhanced marketing effectiveness: By understanding user behavior and
preferences, Apple can target its marketing campaigns more effectively, leading
to increased conversion rates and a higher return on marketing investment
(ROMI).

e New product development and innovation: Insights from Apple Analytics can
inform the development of new products and features, leading to increased sales
and market share.

e Data licensing and partnerships: Apple could potentially license its vast trove of
user data to third-party companies for research, marketing, or advertising

purposes, generating additional revenue streams.

SARAHAI™ Tensor Networks, Inc. All Rights Reserved www.tensornetworks.com 16


http://www.tensornetworks.com

NETW  RKS

How Google and Samsung Provide Similar

Feature

Data
Collection

Data
Analysis

Applications

Business
Value

Data Privacy

Pricing

Integrations

Apple Analytics

iPhone, iPad, Mac, Apple Watch

User behavior, preferences, usage
patterns

Personalized recommendations,
product improvement, customer
service, app store optimization

Increased app sales, improved
customer retention, enhanced
marketing effectiveness

Anonymized data, limited data
collection

Freemium model with paid tiers

Apple ecosystem, third-party apps

Google Analytics

Websites and apps

Website traffic, user
demographics, conversion
rates

Marketing effectiveness,
customer acquisition, website
optimization

Increased website traffic,
improved sales conversions,
enhanced customer
acquisition

Aggregated data, user consent
required

Free for basic usage, paid tiers
for advanced features

Google ecosystem, third-party
apps

Samsung Analytics

Galaxy devices, wearable
devices

User behavior, health metrics,
device usage

Health and wellness insights,
device personalization,
customer service

Improved health and wellness,
increased device loyalty,
enhanced customer service

Data encryption, user control
over data sharing

Freemium model with paid tiers

Samsung ecosystem, third-
party apps
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Value to Apple, Google and Samsung

Feature

Increased app sales

Improved customer
retention

Enhanced marketing
effectiveness

New product
development

Data licensing

Apple Analytics

Estimated $10 billion in
additional revenue annually

Estimated 5% reduction in
customer churn

Estimated 10% increase in
conversion rates

Estimated $1 billion in new
revenue from innovative
products

Estimated $500 million in
annual revenue from data
licensing

Hypothesis Apple Analytics

Google Analytics

Estimated $5 billion in
additional revenue annually

Estimated 3% reduction in
customer churn

Estimated 8% increase in
conversion rates

Estimated $500 million in new
revenue from innovative
products

Estimated $250 million in
annual revenue from data
licensing

Samsung Analytics

Estimated $2 billion in
additional revenue annually

Estimated 2% reduction in
customer churn

Estimated 5% increase in
conversion rates

Estimated $250 million in new
revenue from innovative
products

Estimated $100 million in
annual revenue from data
licensing

Apple choosing to displace its own analytics solutions in favor of SARAHAI would be a significant

strategic decision. Here are potential reasons why Apple might consider such a move:

Advanced Feature Set

e |Integrated PolL, Tensor Networking, and Predictive Entanglement: SARAHAI offers a unique

combination of advanced analytics capabilities that might not be present in Apple's existing

solutions. These features can provide deeper insights into complex, multi-dimensional data

sets.
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Superior Predictive Analytics

e Enhanced Forecasting Accuracy: If SARAHAI demonstrates significantly better accuracy in
predicting market trends, customer behavior, or technological advancements, it could be a
compelling reason for Apple to adopt it.

Customization and Flexibility

e Industry-Specific Analysis: SARAHAI might offer more tailored solutions for specific
industries or use cases that are relevant to Apple's diverse business needs.

Real-Time Data Processing and Alerting

e Immediate Insights and Proactive Responses: SARAHAI’s real-time data processing and
alerting capabilities can provide instantaneous insights, which are crucial for quick
decision-making processes.

Cost-Effectiveness

e Operational Efficiency and Cost Savings: If SARAHAI offers a more cost-effective solution
while maintaining or improving upon the quality of insights, it could be a financially prudent
decision for Apple.

Technological Synergy

e Compatibility with Apple's Tech Ecosystem: SARAHAI might offer seamless integration with
Apple's existing technology infrastructure, enhancing overall system efficiency.

Market Leadership and Innovation

e Staying Ahead in Tech Innovation: Adopting SARAHAI could position Apple as a leader in
leveraging cutting-edge analytics technologies, aligning with its image as an innovator.

Data Privacy and Security

e Enhanced Data Security Measures: If SARAHAI offers superior data privacy and security
features, it aligns well with Apple's strong stance on user data protection.
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Expanding Analytical Horizons

e Access to New Data Insights: SARAHAI could allow Apple to explore new dimensions of data
analytics, leading to groundbreaking insights and product innovations.

Conclusion

The decision for Apple to adopt SARAHAI would depend on a thorough evaluation of how SARAHAI's
features and capabilities align with Apple's strategic goals, technological needs, and business
philosophy. This would include considerations of cost, integration, innovation, and whether SARAHAI

provides a significant advantage over Apple's existing analytics tools.

Hypothesis Google Analytics

The decision for Google to displace Google Analytics with SARAHAI would be a
significant strategic move. Here are potential reasons why Google might consider
adopting SARAHAI:

Advanced Analytical Capabilities

e Multi-Dimensional Data Analysis: SARAHAI's integration of Pattern of Life
Analysis, Tensor Networking, and Predictive Entanglement offers a more
comprehensive approach to data analysis, potentially providing deeper insights
than Google Analytics.

Enhanced Predictive Modeling

e Superior Forecasting and Predictive Abilities: SARAHAI's predictive entanglement
might offer more accurate and sophisticated forecasting capabilities, especially
in predicting complex market trends or user behaviors.

Diverse Application Range
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e Broader Range of Use Cases: Google Analytics primarily focuses on web and
digital analytics. SARAHAI, with its diverse functionalities, could cater to a wider
array of business applications, including operational optimization, risk
management, and market analysis.

Real-Time Processing and Alerts

e Immediate Data Processing and Alerting System: If SARAHAI offers faster and
more real-time data processing and alerting capabilities, it can provide
immediate insights crucial for quick, data-driven decision-making.

Customization and Scalability

e Tailored Solutions for Varied Business Needs: SARAHAI might offer more
customizable and scalable solutions, fitting better with Google’s varied business
segments and large-scale operations.

Enhanced Data Privacy and Security

e Stronger Data Protection: If SARAHAI offers more robust data privacy and
security features, it aligns well with growing concerns around data protection and
user privacy.

Technological Synergy and Innovation

e Alignment with Google’s Technological Infrastructure: SARAHAI's advanced
technologies might synergize well with Google's existing tech infrastructure,
adding value to their ecosystem.

e Maintaining Market Leadership in Tech Innovation: Adopting SARAHAI could
reinforce Google's position as a pioneer in technological advancement and
innovation.
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Cost-Effectiveness

e Operational Efficiency: If SARAHAI proves to be more cost-effective in terms of
operational efficiency and resource utilization, it could be a financially prudent
decision.

New Insights and Market Opportunities

e Access to Unexplored Data Insights: SARAHAI might enable Google to tap into
new analytical dimensions, leading to novel insights and potential market
opportunities.

Conclusion

Google adopting SARAHAI would likely depend on a strategic evaluation of how
SARAHAI's advanced features and capabilities align with Google's long-term objectives,
technological ecosystem, and market positioning. This decision would involve
considerations of innovation, competitive advantage, cost, and the potential to enhance
Google's data analytics offerings beyond the current scope of Google Analytics.
Comparing SARAHAI with other top analytics software involves evaluating different
aspects such as functionalities, target users, industries served, and unique features.
Here's a comparison based on general characteristics:

1. SARAHAI vs. Tableau

e SARAHALI: Offers advanced Pattern of Life Analysis, Tensor Networking, and
Predictive Entanglement for complex, multi-dimensional data analysis.

e Tableau: Primarily focused on data visualization and interactive dashboards.
Strong in user-friendly interfaces and data sharing.

e Key Differences: SARAHAI's strength lies in its advanced predictive analytics and
handling of complex data structures, while Tableau excels in visualization and
ease of use for a wide range of business users.
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2. SARAHALI vs. SAS Analytics

e SAS Analytics: Known for powerful statistical analysis capabilities and a wide
range of advanced analytics functions.

e Key Differences: SAS is a veteran in the analytics space with robust traditional
statistical analysis tools, whereas SARAHAI brings innovative approaches to data
analysis through tensor networking and predictive modeling.

3. SARAHAI vs. IBM Cognos Analytics

e |BM Cognos Analytics: Offers Al-driven insights and business intelligence,
well-integrated with IBM's suite of tools.

e Key Differences: IBM Cognos is strong in enterprise-level Bl solutions and Al
integration. SARAHAI differentiates itself with specialized capabilities in
tensor-based analytics and predictive entanglement.

4. SARAHAI vs. Microsoft Power Bl

e Microsoft Power Bl: Known for its integration with Microsoft's ecosystem and
robust Bl capabilities.

e Key Differences: Power Bl is widely adopted for its seamless integration with
Microsoft products and general Bl needs, while SARAHAI focuses on advanced,
multi-dimensional predictive analytics.

5. SARAHAI vs. QlikView/Qlik Sense

e QlikView/Qlik Sense: Focuses on intuitive data exploration and discovery with
strong self-service capabilities.

e Key Differences: Qlik's products are known for user-friendly data exploration
tools, whereas SARAHAI's unique selling point is its advanced, complex data
analysis techniques.

6. SARAHAI vs. Oracle Analytics Cloud
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e Oracle Analytics Cloud: A comprehensive cloud analytics platform with a full
range of Bl capabilities.
e Key Differences: Oracle excels in cloud-based, integrated analytics solutions.
SARAHAI, on the other hand, provides specialized analysis techniques like PoL
and tensor networking.

7. SARAHAI vs. Google Analytics

e Google Analytics: Popular for web and digital analytics, especially in marketing
and e-commerce.

e Key Differences: Google Analytics is a go-to for digital analytics with a strong
focus on user interaction and website data, whereas SARAHAI is more versatile
in handling various types of complex, multi-dimensional data.

8. SARAHAI vs. AWS Analytics

e AWS Analytics: Part of the AWS suite, offering a broad set of cloud-based
analytics services.

e Key Differences: AWS provides a wide array of cloud-based analytics services.
SARAHAI distinguishes itself with its specific focus on PoL Analysis and tensor
networking.

9. SARAHAI vs. Adobe Analytics

e Adobe Analytics: Part of the Adobe Experience Cloud focusing on customer
journey insights.

e Key Differences: Adobe Analytics is strong in digital customer experience
analytics, while SARAHAI's strength is in its advanced, predictive, and
multi-dimensional data analysis capabilities.
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10. SARAHAI vs. SAP BusinessObjects

e SAP BusinessObijects: Offers diverse Bl tools for reporting, visualization, and
sharing insights.

e Key Differences: SAP BusinessObjects serves a broad Bl market with strong
reporting tools, whereas SARAHAI offers niche, advanced capabilities in
predictive analytics and tensor-based data processing.

Conclusion

Each of these analytics platforms, including SARAHAI, has its unique strengths and
target markets. SARAHAI's key differentiators are its advanced methodologies for
analyzing complex data patterns, predictive modeling, and handling high-dimensional
data, making it suitable for specialized analytical needs across various industries.
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Market Revenue

Product Estimated Annual Revenue (2023) Market Share
Tableau $1.3 billion 15%
SAS Analytics $1.2 billion 14%
IBM Cognos Analytics $1.1billion 13%
Microsoft Power Bl $1 billion 12%
Qlik View/Qlik Sense $0.9 billion 1%
Oracle Analytics Cloud $0.8 billion 9%
Google Analytics $0.7 billion 8%
AWS Analytics $0.6 billion T%
Adobe Analytics $0.5 billion 6%
SAP Business Objects $0.4 billion 5%
Conclusion

SARAHAI stands out in the analytics marketplace, offering distinct advantages over
industry giants like Oracle, Google, Azure, and AWS Analytics. Its unique capabilities in

handling complex, high-dimensional data, along with its advanced predictive analytics,
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position it as a versatile and powerful tool in the analytics domain, with a substantial

Total Addressable Market.
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